






• Overall satisfaction: 3.54 (2015) v 3.45 (2013)

• Recommend SF chapter: 83% (2015) v 86% (2013)

• Recommend monthly programs: 88% (2015) v 76% (2013)

• Satisfaction with programs: 3.69 (2015) v 3.57 (2013)

• Recommend Second Thursday: 84% (2015) v 77% (2013)

• Satisfaction with Second Thursday: 3.67 (2015) v 3.64 (2013)

• Who pays membership: Self: 46.30%; Employer: 48.15 

Full report by Forrest Anderson; report done every other year









• January: No Meeting

• February: Telling Stories Through Video: Lessons from YouTube (39)

• March 26: Building Trust in Innovation/Edelman Trust Barometer ; 

Cosponsor with PRSA-SV (San Mateo) (36)

• April 24: Professional Development: Pitching Boot Camp and Media Relationships Workshop (61)

• May: No Meeting

• June: Top Tools to Boost Your Brand (22)

• July: No Meeting: It’s The Annual Official Vacation Month

• August 20: Shoot & Score: A Discussion on Sports and Entertainment PR (Oakland) (50)

• September 24: Ethics Month Observance: SF IABC & PRSA-SF Lunchtime Professional Ethics 
Panel (22)

• October 22: Diversity Month Observance: Diversity --Not Just A PR Strategy (31+12)

• November: No Meeting

• December: Annual Membership Meeting; PRSA & IABC Holiday Party 





• 10 Second Thursday Networking Events

• Locations: 7 in San Francisco and 3 in Oakland. 

• Venues:  4 in offices, including MSLGROUP, Salesforce, 
Netvibes and Virool and  6 in bar/restaurant spaces. 

• Sponsorship Counts: The cost of seven and a half events was 
covered, with a value of more than  $20,300. PRSA covered the 
cost of two and a half events, adding up to a little over $900. This 
leaves us with a leftover budget of more than $1,500! 

• In 2015, we partnered with sfAMA, PRSA-SV and IABC-SF. 
Results: Increased attendance, more inter-connections with 
communicators and awareness of opportunities.  





Goals for 2016:
• Firm up process and procedure for payments and reporting

• Steady income stream on the PD and programming front

• End year in the black


